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Almost 80% of affluent Malaysians see travel as ideal retirement
lifestyle

Standard Chartered study reveals aspirational retirement plans among respondents,
but many challenged by lack of financial knowledge

8 October 2019, Kuala Lumpur — Affluent consumers across Malaysia have big plans for retirement but
feel they lack the financial knowledge and investment advice to make sufficient returns on their investments,

finds a new independent study commissioned by Standard Chartered.
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The study of 1,000 economically active affluent individuals aged 35 to 59, across five markets — Malaysia,
China, Hong Kong, Singapore and Taiwan — offers new insights into retirement aspirations. Travel tops the
list of retirement goals in all markets, but the study also reveals significant differences in approaches to

retirement planning.

Leisure travel stands out as top retirement lifestyle
When asked about their ideal retirement lifestyle, around 77% of the respondents identified leisure travel as
their top priority. There is also a strong focus on keeping healthy by staying active and exercising among

respondents in Malaysia.



Malaysia China Hong Kong Singapore Taiwan
Traveling (going Traveling (going Traveling (going Traveling (going Traveling (going
on holidays) on holidays) on holidays) on holidays) on holidays)
78% 76% 77% 73% 85%
Spending leisure | Indulge in my own | Spending leisure Exercising (keep | Indulge in my own
time with friends hobbies/activities | time with friends healthy) hobbies/activities

and family and family
72% 69% 67% 64% 71%
Indulge in my own | Spending leisure Exercising (keep | Indulge in my own | Spending leisure
hobbies/activities time with friends healthy) hobbies/activities time with friends
and family and family
67% 67% 47% 63% 61%

Table 1: Top three ideal retirement lifestyles

Challenges to retirement planning
On average, 67% of respondents indicated that they have started retirement planning, with Malaysia and
Singapore ahead of their peers. Despite this, only slightly more than half of those surveyed felt that they

were financially on track to achieve the retirement lifestyle they desire.

Average | Malaysia | China | Hong | Singapore | Taiwan
Kong
Re'spondents Who have started 67% 78% 63% 63% 24% 579%
retirement planning
Respondents who felt they are
financially on track to achieve their 52% 52% 73% 36% 43% 59%
desired retirement lifestyle

Table 2: Percentage of respondents who have started retirement planning and percentage of respondents

who are on financially on track to achieve their desired retirement lifestyle

When it comes to retirement planning, affluent consumers across Malaysia (55%), China (60%), Taiwan
(55%) and Singapore (53%), flagged insufficient awareness of the investment opportunities that generate
adequate returns; while the unfavourable global financial climate was top of mind for those in Hong Kong

(50%). Other challenges highlighted included a lack of financial knowledge and trusted financial advisors.

Lai Pei Si, Country Head of Retail Banking, Standard Chartered Malaysia, said: “While people in Malaysia
are accumulating more wealth they are also living longer. When you combine this with increased cost of
housing and education, and a greater appetite for leisure and travel, it's clear that retirement savings needs
to increase. Making the right financial decisions has never been more important but, as our retirement study

clearly shows, many consumers feel they lack the financial knowledge to invest.
“We want to ensure that all our clients have the knowledge to make informed decisions to grow their wealth

and realise their dreams. This is why we provide them with unbiased information and relevant advice, so

they can make their money work harder to be able to achieve their life goals and retire comfortably.”

View the full report for more.

--- ENDS ---


https://av.sc.com/corp-en/content/docs/retirement-survey-2019-report.pdf

Note to Editors
=  The survey markets: Malaysia, China, Hong Kong, Singapore, Taiwan
. Survey ran from 19 June 2019 until 3 July 2019

Disclaimers are in the full report.
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Standard Chartered Malaysia

Standard Chartered Bank, a member of the Standard Chartered Group was established in Malaysia in 1875. As Malaysia’s first bank,
Standard Chartered leads the way through product innovation, consistent and strong growth performance and sustainability initiatives.
The Bank provides a comprehensive range of financial solutions to corporates, institutions and individuals through its network of
branches across Malaysia. The Bank has an Islamic banking subsidiary, Standard Chartered Saadiq; a global shared services centre
Standard Chartered Global Business Services; a sales arm, Price Solutions and an offshore facility in Labuan.
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Standard Chartered employs over 7,000 employees in all its Malaysian operations.

Standard Chartered

We are a leading international banking group, with a presence in 60 of the world’s most dynamic markets and serving clients in a further
85. Our purpose is to drive commerce and prosperity through our unique diversity, and our heritage and values are expressed in our
brand promise, Here for good.

Standard Chartered PLC is listed on the London and Hong Kong Stock Exchanges as well as the Bombay and National Stock
Exchanges in India.

For more stories and expert opinions please visit Insights at sc.com. Follow Standard Chartered on Twitter, LinkedIn and Facebook.
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